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Supermarket Analysis

Dataset Information

Branch: The store branch where the sale occurred []
City: The city where the sale took place [§
Customer type: Type of customer (e.g.,, Member or
Non-Member) £8

Gender: Customer's gender [}

Product line: The category of the product sold B4
Unit price: The price per unit of the product &
Quantity: The number of units sold [El

Tax 5%: 5% tax added to the sale T3

Total: Total sale amount (price x quantity + tax)
Date: The date of the sale [[]

Time: The time of day when the sale occurred §
Payment: The payment method used (e.g., Credit
Card, Cash) 83

cogs: The cost of goods sold (@

gross margin percentage: The percentage of profit
after product costs

gross income: Total income after deducting costs §
Rating: Customer rating for the product (1-5 stars) ¥
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Data Visualizations and
Analysis
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# Make sure the Date column is 1in datetime format
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il MARKET SALES ANALYSIS
REPORT

€2 KEY PERFORMANCE

€ Leading
& Total Product  ¥¥ Average &R Total
Sales Rating  Customers

Food and
$322,966 voaan 7.0/10 1,000

Beverages

Q, CRITICAL FINDINGS




B Payment il Gender Ratio
Distribution

E-wallet
50.1% 49.9%

Credit Card

Female 50.1% | Male
49.9%

.| TEMPORAL TRENDS

s Weekly Growth & Trends
Average Weekly Growth: 2.3% g7

» Electronics saw a +14% surge [

« Saturdays drive 22% more sales

& VISUAL INSIGHTS

1. Sales Wind Veil s

Insight: Naypyitaw soars in Health & Beauty with top sales and
ratings! %>

2. Payment Magic Carpet [

Insight: Naypyitaw’s Ewallet flies high with female-driven sales!

57




3. Rating Ink Drops §

Insight: Yangon’s Electronic Accessories shine bright in sales
and ratings! 3%

CONCLUSION

This analysis highlights Naypyitaw’s dominance in digital payments and
Yangon'’s lead in electronics. These insights are pure gold for future strategies!
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